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Abstract
The media environment and character have undergone profound
transformation in India since the early 1990s. The television broadcast
sector in the country has grown fast during the past 20 years by taking
advantage of the extant rudimentary broadcast regulation and liberal
economic policies adding more and more channels across genres and regions
and exposing the viewers to increasing volume and variety of programme
content, including international content. Championed by an emerging
domestic media entrepreneurial class, the material conditions of media
production underwent sweeping changes during this period. The mediascape
became further complex with the advent of the new interactive
communication technologies that have rendered dialogic – open ended,
interactive and discursive - engagement with audiences a possibility, thus
marking a revolutionary break with the monologic, traditional media. The
emergence of an affluent and globally oriented urban middle class in the
post reform decades of the 1990s and 2000s has provided significant impetus
to the growth of the media sector. However, what implications such profound
transformations have had for family, an important and foundational unit of
social organization, remains an underexplored question, partly due to the
conceptual complexity around the institution itself. This paper makes an
attempt to address this gap by reviewing the existing scholarship on the
pathways of influence that link family and the cultural institution of media
in the light of the significant technological revolution in the sphere of
communications as also shifts in the country’s socio-economic and cultural
milieu. The analysis is focused specifically on television and digital media.
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Media, Technology and Family:
Interrogating the Dynamics of Interactions
Tara Nair
Electronic media - radio and television -in India remained monopoly of the
state until the early 1990s, posturing as an important ‘national’ institution
symbolizing the cultural prowess of the country and relaying messages of
unity, national integration, and economic development on behalf of the
governments at the centre. The reach of this media, however, was limited
during the early decades, accessible only in select metropolitan cities and
mainly to the elite and the affluent. The 1990s heralded a revolutionary
shift in the country’s electronic mediascape, when transnational television
programmes began to beam in, starting with CNN’s broadcast of the Gulf
War in 1992 and followed by STAR TV’s launch into entertainment
broadcasting (Mishra, 1999). Taking advantage of the country’s rudimentary
broadcast regulation and liberal economic policies and championed by an
emerging domestic media entrepreneurial class, the television broadcast sector
grew fast through the ensuing decades adding more and more channels across
genres and regions, exposing the viewers to increasing volume and variety
of programme content, including international content. The material
conditions of media production underwent sweeping changes during this
period. By the end of the 2000s there were 196 million television homes
in the country, 80 per cent of which were connected to either cable or satellite
networks. This indeed was a commendable achievement given that the
number of cable and satellite homes in India in 1992 was only 0.41 million2.
The introduction of digital technologies closely followed the phase of
commercialisation of the electronic media in India. Fast diffusion of mobile
telephony and rapid rise in internet use3 have been instrumental in accelerating
Tara S. Nair (tara01@gmail.com) is Professor, Gujarat Institute of Development
Research, Ahmedabad, Gujarat, India.
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Prasar Bharati, Doordarshan, 1999.
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The adoption of multi-functional computing devices, particularly, smart phones,
has grown phenomenally over recent years (103 million units shipped in 2014).
See, www.idc.com. As for internet, the data shows that user base has risen from
around 200,000 subscribers in 1999 to about 243 million in 2015, making it the
third largest in terms of use of internet. See, www.internetlivestats.com, for data on
internet users by country. The emergence of affordable local brands and convergence
of prices have mainly contributed to this increase (Accenture, 2014).
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the pace of digitalisation of media, getting the stage set for the emergence
of an elaborate multi-media system that converges distinct and diverse
modes of communication technologies into an integrated network. This
indeed brought about a profound transformation in the media environment
and character (Castells, 2001) as the new interactive communication
technologies have rendered dialogic – open ended, interactive and discursive
- engagement with audiences a possibility, thus marking a revolutionary
break with the monologic, traditional media where “...voices …typically
remain on a step removed from the life of the audience.... relegated to the
status of “background noise”.4 The emergence of an affluent and globally
oriented urban middle class in the country in the post reform decades of
the 1990s and 2000s has helped accelerate the growth of new media and
communication technologies. For a large segment of this class, media
consumption happens increasingly in highly privatised enviornments (on
niche connections or personalised devices).
How do the above changes in the character and environment of media
technologies interact with different social and political realities? Does the
new decentralized and diversified digital environment engender newer forms
of sociability? What influence does it bring to bear on societal institutions?
Specifically, does it impact the institution of family and intra-family relations?
Such questions have been in academic writings as part of larger analytical
enquiries into the effect of globalization and modernization on societal
structures and relationships. In the case of India one encounters two distinct
strains of analysis in this connection: one that positions media, mainly
television, within the modernization project of the pre-reform era driven by
the state and aimed at achieving the goals of development and growth, and
the other that reflects theaporias and optimisms associated with processes
of liberalization and globalization.
It is important to note that unlike in the western nations, both private
television and digital media entered the country alongside the wave of
economic reform and restructuring introduced in the 1990s. They, hence,
have evolved in close interaction with the structural transformation of the
economic sectors ensued through the subsequent two decades. The structural
changes brought about during the period have impacted the economic and
4

See, Kenneth J. Gergen, Cell Phone Technology and the Challenge of Absent Presence,
h t t p : / / w w w. s w a r t h m o r e . e d u / D o c u m e n t s / f a c u l t y / g e r g e n /
Cell_Phone_Technology.pdf
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social lives of all though in different ways. The country has witnessed the
hegemonic rise of the middle class (extending the class beyond the traditional
elites) both as a socio-economic formation and as a political force thanks
to service-sector led economic growth, rapid expansion of urbanisation and
higher education (Kapur and Vaishnav, 2014)5. The relative poverty gap has
further widened as the state has progressively retreated from the provisioning
of basic services compelling the poor to increase their involvement in
informal activities or risky agricultural practices or migrate to urban centres.
Relaxation in trade barriers has triggered increased cross border flows of
goods and services, including from culture industries. The cities have emerged
as ‘strategically critical arenas’ where neoliberalism and the attendant
modernism articulated themselves mainly through the spectacle of
consumption (Brenner and Theodore, 2002).As Sundaram (2004) puts it
“Cities have borne the brunt of the new globalisation both in transformative
and imaginative terms, with changes in infrastructure, social arrangements
and constant expansion” (p.64).
What implications such profound transformations have meant for the
institution of family remains an underexplored question. However, one
cannot ignore the fact that there have been perceptible changes in the
composition of households through the 1990s and 2000s as manifest in
5

Who constitutes the middle class is still a matter of debate in India depending
upon how one defines its material characteristics. According to Deshpande (2009),
“Groups described as ‘middle class’ in the media and in dominant discourse are far
from the middle of the economic pyramid and close to its top. Groups that are
actually in the middle – a wide band around the median level of living – are too
poor to be of interest to the mainstream media, and not poor enough for the
occasional ‘human interest’ story on starvation deaths or the like. Thus, what is
generally referred to as the middle class in India constitutes a fairly small minority,
even though it succeeds in casting a much larger ideological shadow”. This view
is corroborated by the A recent panel study found that a sizeable proportion of
respondents across all income groups perceive themselves to be part of the Indian
middle class. Thus 47 per cent of lower middle-income respondents (annual income
Rs.36-96000) self-identified as middle class, even as half of middle income
(Rs. 96,000 to Rs. 180,000) and 54 per cent of upper middle-income (Rs. 180,000
to Rs. 720,000) respondents did so. See, Kapur and Vaishnav (2014). Some scholars
argue that middle-classisation, a defining feature of liberalising India has led to
increased polarisation as “the upper segments of the middle class become richer,
indulge in more are more lavish consumerism, and isolate themselves in gated
communities”, while the poor becomes poorer not in absolute terms but certainly
in relative terms (Mooij and Tawa Lama-Rewal, 2009: 83).
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shifting shares of those who report themselves as residing in nuclear/joint
families and rising share of female headed or single member households. It
needs to be acknowledged that the interchangeable use of the terms,
household and family, is not encouraged by sociologists as theoretically
they refer to distinct arrangements. Uberoi (2004), for instance, argues that
tracing changes in the forms and composition of ‘household’, a commensal/
coresident unit of residence6, may not lead one to appreciating the process
of changes in ‘family’ system as the latter refers to a more complex
phenomenon of kinship behavior and the values and norms associated with
it. Further, the understanding of ‘family’ is hugely contested in the country,
as there is wide diversity of family systems across regions, castes, classes,
communities and individual life cycles making its analysis highly complex
(ibid.).
Such conceptual complexity around family has meant little appreciation of
the ways in which this important and foundational unit of social organization
shapes and is shaped by changes in the environment as also transformation
of other institutions. It is our attempt in this paper to address this gap by
reviewing the existing scholarship on the pathways of influence that link
family and the cultural institution of media in the light of the significant
technological revolution in the sphere of communications as also shifts in
the political economy of policy making in India. We will specifically focus
on television and digital media in the ensuing sections.

Mass Mediation through Television: Changing Notions of Family
Despite the challenges on the conceptual front, it is interesting to note that
‘family’ is central to the very existence and growth of television in India.
Until the advent of colour broadcasting in India in the 1980s, the medium
of television was an exclusive national education project, the relay system
of the state to propagate progressive development ideals that it considered
critical for embracing modernity. The social educational focus of television
started giving way to ‘socially responsible’ entertainment around the early
1980s when colour television made its entry in the country (Kumar, 2008).

6

The Census of India defines a ‘household’ as a group of persons who normally live
together and take their meals from a common kitchen unless the exigencies of work
prevent any of them from doing so. The persons in a household may be related or
unrelated or a mix of both.
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Hum Log, the first family drama 7 in a serialised format, that started
broadcasting in 1984, tried to integrate the national reconstruction ideals of
the state in the genre of drama following the development communications
strategy developed by Miguel Sabido in Mexico in the 1970s8. The serial
celebrated the virtues of (north Indian) ‘extended family’ as an ideal form
of living – ‘a unifying civilisational ideal’ (Uberoi, 2004). It may be noted
here that, as Uberoi argues, the early sociological writings had valorised
patriarchal joint family as the traditional Indian family to the complete
neglect of other kinship practices prevalent, especially, in the Dravidian
culture and among non-Hindu communities. More importantly, though the
serial (and many that followed it through the 1980s) dealt with several
issues regarding women’s role in development– family planning, early
marriage, illiteracy, domestic violence, work participation, and economic
independence – they were carefully divorced from any discourse on the
grossly unequal power relationship between men and women that sustains
the edifice of extended families. Similarly they stayed away from
problematising the intergenerational struggle for status, dominance and
control which is constantly at play within families (Kumar, 2008; Mankekar,
1999). The television serials of the 1980s and 1990s, thus, tried to create
the image of a ‘national family’ that extols the value of living together
sharing in the common resources, while being staunchly entrenched in
patriarchy.

7

The genre that revolves around family relationships and conflicts between family
members.
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“...the Sabido methodology is a theoretical model for stimulating positive
change in social attitudes and behaviors through commercial television and
radio programming. Sabido pioneered the use of telenovelas to address social
issues during the 1970s, when he was vice president for research at the Mexican
television network Televisa. Over the next decade, he produced six social content
serial dramas in Mexico and during the time when many of his telenovelas were
on the air, Mexico underwent a 34 percent decline in its population growth rate.
As a result, in May 1986, the United Nations Population Prize was presented
to Mexico as the foremost population success story in the world. Since the 1980s,
the Sabido methodology has been used to motivate changes in attitudes and
behaviors on a wide range of issues, including child slavery, women’s status,
environmental protection, and HIV/AIDS”. See Barker (2007). Available at
https://www.populationmedia.org/2007/08/09/sex-soap-social-change-the-sabidomethodology/ (accessed 30 September 2016).
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By the beginning of the 2000s, the media markets in the country were
enlarged and fragmented with multiple regional television channels, multiedition newspapers and magazines, an emerging digital and new media sector,
and a fledgling FM radio. The regional language broadcasting received a big
boost during this period thanks to the spread of regional transmission of
Doordarshan, and more importantly, due to the launching of a host of
private channels. The platter of programme choices became larger and
niche channels with differentiated audiences started emerging across channels.
The struggle of channels to tailor their content to suit the mysterious (yet
measurable) audience has been steered by marketing departments and
audience rating agencies whose metrics suggest that Indian families typically
prefer to watch programmes together. This is said to have driven broadcasters
to target entire families while creating programme content across general
entertainment channels, especially, for the prime time evening slots9.
Interestingly, almost all the major family serials across channels have had
plots where women are the central protagonists. In the feminized
programming scheme, women are portrayed as the strong pillars that hold
the edifice of family together even when its foundations are weathered
by erosion of traditional family values, individualist aspirations of the
younger generation and their own ambition to be free of the pressures of
cultural gate keeping. These women are able to assert their views and
judgements on other family members and manipulate family level decision
making by combining cleverpolitical strategies and feminine charm. Such
characterization seems to fit the image of the new Indian woman celebrated
by the champions of free market and consumerism – a woman who ‘balances
modernity and tradition’ and is able to combine self-indulgence with focus
on family and children (Bijapurkar, 2014). Though several scholars have
seen the prime time dramas as regressive, some others like Munshi (2010)
considered them to carry robust messages for women, especially in rural
areas, about the need to be strong and independent. Munshi’s argument
resonates well with the findings of a study done a couple of years earlier
by Osten and Jenson (2007) 10. Their analysis strongly indicated that

9

Sapna Nair, ‘Why do Indian TV homes prefer to be single’? afaqs!, June 10, 2008.
Available at http://www.afaqs.com/news/story/21347_Why-do-Indian-TV-homesprefer-to-be-single(accessed 30 September 2016).
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They used a three-year panel dataset (2001 to 2003) covering women in five Indian
states.
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introduction of cable and satellite television in India has been associated
with increased autonomy of women. The women they compared before
and after the introduction of television reported lower acceptability of
spousal abuse, lower son preference, and lower fertility.
It may be noted here that many studies carried out in the 1990s and early
2000s examining the impact on television on social life indicated some
degree of rearrangement of situational geographies due to the introduction
of electronic media. This rearrangement involved displacing of individuals
from their distinct physical settings dictated by their given social roles and
spatial differentiation and relocating them in a media-created informational
setting (Meyrowitz, 1985). In an ethnographic study covering two villages
in Maharashtra (done in two rounds 1995-96 and 2000) Johnson (2001)
observed that television had brought structural and psychological changes
in social and family relationships.
“Television has significantly contributed to the restructuring of social
relationships in the village....acts catalyst bringing both men and women
of all ages together on a regular basis in close proximity for an extended
period of time. This closeness over time has created new types of
relationships among people of different ages and genders....Television
imparts messages and images to every viewer equally...Children and youth
are often as informed and knowledgeable if not more so than adults. The
need to watch television among family members initiates a breakdown
in the sex-role differentiation of work toward sharing certain
responsibilities, so everyone may watch television” (p.157).
Importantly, Johnson’s research did not find any drastic restructuring of the
gendered nature of social structure and relationships in the study villages.
The social locations of men and women were still separated by thedictates
of the dominant institutional environment of male dominance and gender
inequality. While analyzing the observations from two phases of ethnographic
research done in Dehradun (1991 and 2001) among middle class young
male movie goers, Derné (2005) argued that external institutional structures
that individuals face in their everyday life in a given society are critically
important in rooting the cultural meanings they derive from media messages.
Thus most of the middle class men consider it impossible to exercise their
own choice in marriage given the structural barriers they face, but may
enjoy the celebration of love in films or television. Similarly, they may
7

reject media portrayals of women’s independence given the institutional
structures of male dominance they encounter as an everyday reality at
home. Much the same way, the elite and affluent Indians may “embrace
new cultural imaginations of gender and family trumpeted in transnational
media precisely because globalization has transformed their structural
realities” (p. 44).
Despite the sparks of optimism surrounding the possibilities of women’s
empowerment that television engenders, the ideal of patriarchal joint families
continue to frame the representation of women’ lives and everyday travails
in television serials in ways that do not disturb the statusquo. Women
continue to be portrayed as assertive warriors of justice on the one hand,
and self effacing martyrs on the other, ever willing to lay their interests and
aspirations at the altar of the family to save the venerable institution from
disintegrating. What is more important to note is that the contemporary
television family in India has traversed a long distance from the ‘national
family’ of the 1990s to be reframed into the primary site where individuals
collaboratively and independently contend with a pervasive culture of
consumption in an effort to assert their identities.
It is our argument in this section that the general entertainment television
in India for the most part of its history has kept itself away from analyzing
and interpreting family as an evolving institution caught in the interstices
of larger economic, social and demographic changes. Same has been the
experience with niche channels targeting specific audience segments like
youth even as they have dealt with the peculiar social lives of the young
generation and helped them negotiate the complex issues of identity and
agency. As a result, media continues to portray a typical Indian family as
one which is desperately Indian in that it deploys all possible means to keep
its extended character intact, while trying to negotiate the individual
ambitions and consumerist aspirations of men and women who co-reside
within the institution. As Cullity (2002) found in the case of MTV India,
Indian television has been successful in carefully crafting the hybrid image
of a middle class western-Indian viewer, one who engages with ‘modernity
and the west as an individual and still maintains Indianness’, the essence of
which lies in ‘maintaining integral connections or roots in a larger collectivity’
(p.421). The youth in Johnson’s (2001) study in rural Maharashtra mentioned
earlier has shared these characteristics – rebellious, materialistic and bound
to families.
8

Changing Notion of Media and its Import for Social Ties
As mentioned earlier, new media environment in India has undergone
dramatic changes over the last decade. In a sample survey conducted in
2014 in select Indian cities it was found that 72 per cent of the students
in the 12-18 age group own smart phones (TCS, 2015). A large majority of
them, especially among boys, were members of social networking sites,
mainly Facebook, followed by Google and Twitter. As per the findings of
the survey, social media is a means for the youth to be part of the community
and staying connected with family. India is the second largest base for
Facebook with over 125 million users of the social networking website11.
According to the statistics made available by the World Wide Web
consortium for the year 2014 India is the third largest (after China and the
US) with respect to the number of internet users (243.2 million)12. With a
global population share of 17.5 per cent, India’s share in internet users was
estimated to be 8.33 per cent. More importantly among the top countries
with more 100 million internet users, India has registered the highest growth
rate – 14 per cent – over 2013-14. The reach of internet in India, however,
was still very low in 2014 - only about a fifth of the population had access
to internet as per this data. Estimates by Internet World Stats for 2015 puts
India in the second position (after China and followed by the US) in terms
of internet users (375 million)13 with an estimated penetration is 18 per
cent of the population. In other words, though the country tops the world
in terms of absolute number of internet users, the coverage of population
within the country is the lowest among the top 20 countries in terms of
internet users14.
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See, http://www.livemint.com/Industry/vU55FbKdlz9vIfkxUb0EoL/Facebooktops-networking-WhatsApp-in-message-apps-in-India.html (Accessed March, 2016).
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See, www.internetlivestats.com for data on internet users by country.

13

See www.internetlivestats.com.

14

As per the research done by TNS the time spent by an average Indian internet
mobile user aged 16-30 years (millennial population) spends is lower (2.2 hours a
day or about 34 days of a year) than the global average (3.2 hours a day or 49 days
over the course of a year), See, ‘Half of Online Indians Use Facebook, WhatsApp
Daily: Report’, livemint, Oct 7, 2015. http://www.livemint.com/Industry/
vU55FbKdlz9vIfkxUb0EoL/Facebook-tops-networking-WhatsApp-in-messageapps-in-India.html (Accessed February 29, 2016). Those in the age groups 31-45
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It is, however, a matter of concern that there are not many systematic
studies available that interrogate the working of new and social media in the
private and public spaces in India. Discrete reports in the popular media
conjectures how social media affects family relationships by quoting mental
health experts and counselors. Some of the reports refer to instances of
‘absent-presence’ even during times when family members are expected to
be together and communicating, excessive gadget obsession in individuals,
and rising incidence of infidelity.15 The paradox of individuals being gripped
by the ‘fear of missing out’ despite their intense involvement in virtual
socialization has also been discussed in the popular media.16
Given the nascent scholarly understanding of the social working of new
media in India, it is perhaps important to scan the considerable western
scholarship on the interface between new media and social change to derive
meaningful insights. It needs to be noted at the outset that even in cultural
contexts, where new media reach has been nearly saturated, the research
findings on its effect in social institutions and relationships have been mixed
and inconclusive. This ambiguity largely emanates from the fact that unlike
the monologic television or film, digital media is more versatile in that users
not only are engaged in making meanings of the messages of the medium,
but are active producers of messages and constantly in dialogue with the
medium.
As regards the digital media’s interface with family, some researchers argued
that instead of focusing on the technology per se, attention must be devoted
to exploring the density of preexisting relational environment in which such
technologies are introduced. Studying the impact of internet on connectivity
11

and 46-65 spend still lower time 1.8 hours and 1.5 hours respectively on their
devices. About the half the time they spent on mobile is social media. The survey
showed that WhatsApp is the most popular instant messaging (IM) app, whereas
Facebook is the most visited social networking site. India has the
largest concentration of users of WhatsApp with 56 percent of Indian Internet users
opt for WhatsApp every day, while 51 per cent use Facebook. Still the proportion
of users of messaging services in India is much lower - 38 per cent- compared to
other Asian countries like Malaysia (77%), Singapore (76 %) or China (69%).

15

Pratiksha Ramkumar, ‘Social Media Affecting Relationships: Experts’, The Times
of India (Coimbatore), October 20, 2015.
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‘Beware Social Media Addiction Can Cause FoMo’, The Indian Express (Delhi),
February 4, 2015).
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between people, Haythornthwaite (2002) found that family ties were likely
to be disrupted if internet replaces face-to-face communication (as among
family members). However, her analysis also demonstrated that the density
of social ties between communicators is a critical determinant of how the
new media impacts social relations. “…where ties are strong, communicators
will adapt their use of media to support the greater range of expression
important to their relationship, and use multiple means of communication
to support their tie. They will be more ready to adopt new media that suit
or complement theircommunication needs, more able to influence each
other to use and adapt it, but also more able to influence each other to resist
a change when it does not suit their mutually agreed patterns of
communication. On the other hand, weakly tied pairs will be more passive
in their use and adoption of new media...” (p.397). She termed this
phenomenon - of ‘more strongly tied pairs making use of more of the
available media’ - media multiplexity (Haythornthwaite, 2005). The presence
of media multiplexity suggests that families with strong ties among members
can successfully leverage new media revolution to counter its possible
disintegrative impact.
There are other studies thatemphasise the characteristics of the technology
as exerting absolute power over the relational environment. They argue that
new communication media tend to dilute cross-generational or vertical
communication between the young and old, as the former start investing
their attention on nurturing horizontal networks of peer communication
(Livingstone, 2009). According to Gergen (2002) the shift in favour of
horizontal communication networks exemplifies the potential inherent in
modern communication technologies to erase the physical presence of
individuals by an ‘absent presence’, thus disconnecting meaning from the
material context and eroding depth of vertical relationships. Cell phone is
one technology that ‘possesses capabilities to extend outward into the social
and material world’ thus ‘impeding the cultural drift’ created by absent
presence implicit in other technologies of communication.
It has also been argued that deep and more committed communications
have become redundant in a converged media and communication world,
where formerly separate modalities of mediated communication – internet,
telecommunications, portable computer, PDAs, broadcasting, wireless and
infrared technologies, digital audio and video- have come together. It is in
the new personalized ‘digital habitats’, constituted by social networks, instant
11

messages, video and online games, blogs, and video-sharing sites, do the
youth work, play, interact, express themselves and connect with the wide
world outside. As natives of this superlatively mediated world, they share
a pervasive culture that transcends spatial and linguistic divides. Premised
on a deterministic logic of technology, these studies have tried to argue that
the pervasive presence of new media has given birth to ‘a new generation
of young people’ with distinct skills, learning aptitudes and social preferences
(Mesch, 2009). They value their independence and individuality and are
capable of subverting parental overseeing and censoring with their crafty
and intimate understanding of the technology.

‘Disappearance of the Intimate’: Media and Moral Panic
There are two clear perspectives as to how new media mediate interpersonal
communication in social spheres. Katz and Aspden (1997) were among the
earliest to conduct a systematic analysis of the effects on internet use on
social contacts of individuals. The study did not find any significant
association between internet use and social ties prompting the researchers
to conclude that it neither affects social involvement of users nor makes
them feel lonelier than non-users. However a much debated experimental
study using longitudinal data published in 1998 by Kraut et al. countered
this finding and argued that “greater use of the Internet was associated with
declines in participants’ communication with family members in the
household, declines in the size of their social circle, and increases in their
depression and loneliness” (p.1017). Franzen (2007) reports the results of
another study published by Nie and Erbringin (2000) that found empirical
evidence for privatization of leisure and individualisation of transactions
among regular internet users. Franzen’s own analysis of internet users in
Switzerland, however, refuted the hypothesis of internet reducing social
interaction.
The anxieties about imminent obliteration of the intimate, face to face
human interactions by the ‘robotic moment’ continue to bother observers
of the great social transformation unleashing in post-industrial societies.
Turkle (2011) has expressed such anxieties the most eloquently:
“These days being connected depends not on our distance from each
other but from available communications technology. Most of the time,
we carry that technology with us. In fact, being alone can start to seem
12

like a pre-condition for being together because it is easier communicate
if you can focus, without interruption, on your screen. In this new
regime, a train station (like an airport, a cafe or a park) is no longer a
communal space but a place of social collection: people come together
but do not speak to each other. Each is tethered to a mobile device and
to the people and places to which that device serves as a portal” (p.155).
She asserts that that the cacophony of online culture would tempt children
into “narcissistic ways of relating to the world” (p. 179) and the “ties we
form through the Internet are not, in the end, the ties that bind. But they
are the ties that preoccupy” (p.280).
Interestingly, many studies by public health researchers have reinforced the
fear that social media interfere and decimate real friendships, create distance
between individuals, and make them lonelier. They warn about the rise of
newer risks to families arising from individuals’ over engagement with
internet and social networking activities. Studies in this genre explored the
risks associated with phenomena like ‘face book depression’ among young
adults (O’Keefe et al., 2011) or online peer aggression/ harassment
exacerbating instability and depression in teenagers, leading even to
‘cyberbullicides’ or suicides of those affected by cyber bullying 17 (Luxton
et al, 2012; Hinduja and Patchin, 2010). It may be noted that in the early
2000s several reports appeared in the western media of the cult of suicides
spreading menacingly in Japan. Internet chat rooms were blamed to be the
sites where suicide pacts were made among consenting individuals 18.
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Cyberbullying typically refers to intentional, targeted and repeated threatening,
harassment , humiliation or embarrassment of a child or adolescent by another
child or teen for by means of cellular phones or internet technologies such as e-mail,
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Predictions that envisage a spell of doom befalling human relations as result
of increased exposure to new media have also been countered by scholars.
It is argued that such fears do not seem to recognise the intimate
interconnections between communication and social/cultural change.
“Because culture is mediated and enacted through communication, cultures
themselves – that is, our historically produced systems of beliefs and codes
– become fundamentally transformed..” (Castells, 2010: 357). And such
transformation would be more radical in an era dominated by digital
technology. Arguing on the same lines Adolf and Deicke (2015) connect
internet proliferation to increased individualization. What is perhaps more
important to notice, according to them, is that network architecture of the
Internet also offers new possibilities for users to reintegrate with society and
maintain social relations through communication. This phenomenon of
convergence of individualization and network mode of mediated
communication has been termed as ‘networked individuality’ by Adolf and
Deicke.
The possibility offered by digital technologies to retain one’s individuality
while remaining connected in the social world can have distinct implications
for social relationships. In their study of how Filipino mothers settled in the
UK and their children back home communicate transnationally in a
‘polymedia’ environment, Madinou and Miller (2012) aver that intense
communication between mothers and children with the help of new
communication technologies, especially mobile phones, significantly
transform the experience of accentuated separation for both parties. They
found that availability of affordable technologies that ensure instant
connectivity is a strong determinant of the decision to migrate of these
mothers. At the same time, the study also showed that the possibility of
perpetual connectedness in a poly media communicative environment also
results in frequent rupture and conflicts in the mother-children relationship.

Towards Interpreting Media-Family Interactions
Given the vastly diverse perspectives and value prescriptions around social
impact of new media, where would one anchor the discussion on their
impact on a basic societal institution like family? In India and many other
Asian societies, family is not only a foundational institution of society, but
“its position has been central and critical in ways that mark it apart from
other (notably “western”) societies” (Kannabiran, 2006: 4427). Much of
14

the anxieties about new media’s ‘negative’ or undesirable impact emanate
from a typical representation of family as an ideal homogeneous, cohesive
unit that nurtures relationships with strong coping mechanisms (Sonawat,
2001). It is important to rupture this frame to make way for a more
realistically dynamic understanding of family as a contested institution of
intimate social interactions, shaped historically by material conditions as
also by culturally defined relationships like kinship that defines obligations,
rights, and boundaries of interaction among members of society. As
Kannabiran (2006) argues, in India “there is relatively little material that
looks at...the family as a material institution that demonstrates the playing
out of contestation for material assets, privileges and rights in adversarial
relationships, or even more interestingly in affective relationships that turn
adversarial on account of aspirations to economic control/control over
bodies” (p.4430).
One way to understand how changing communication technologies impact
family structure is by locating families within the changing relational base
of societies. As argued by some, the relations that characterized the small
worlds of craft and industrial societies have been fragmented as post industrial
modernity has created opportunities for the rise of libertarian individualism.
The rise in the share of single member households in western societies is
perhaps an important aspect of individualization. Such households constitute
about a fourth of all in the US (Castells, 2010). In India, though they still
form only about 4 per cent of all normal households, their share has increased
between the census years of 2001 and 2011 from 3.9 per cent to 4.1 per
cent19. Further, since 1991, while households continued to increase at a
greater pace there has been a decline in the mean household size in India
reflecting deepening of demographic transition process associated with
fertility decline. There has also been a rise in nuclear families relative to
multi-generational families (Nayak and Behera, 2014).
It may be noted here that the post industrial modernity is fraught with
contradiction. On the one hand there is a movement towards
detraditionalisation and individualisation wherein the traditional norms that
have hitherto defined and shaped people’s lives are undermined to pave way
for emergence of liberated individuals. On the other hand, there has been
an increasing fear of the risks anduncertainties that underpin the transition
19

See, www.censusindia.gov.in.
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towards a new social order, which promises greater freedom from the shackles
of traditions. In the micro social site of family, this contradiction is played
out in the form of moral panic about a generation turning indifferent towards
intimate family ties.
Interestingly, the moral panic about new media and its potential to disturb
the apparently cohesive traditional Indian family has an explicit gender
dimension. Media has reported instances from the states of Gujarat, Bihar,
Uttar Pradesh and Haryana where village panchayats, caste councils or
khappanchayats have banned girls and young women from using mobile
phones as a necessary measure to ‘save’ them from ‘going astray’ and
getting into marital relationships of their choice20. One village leader in
Gujarat is quoted as having stated: “Let them study, get married, then they
can get their own phones. Until then, they can use their fathers’ phones at
home, if necessary”.21
There are obvious challenges in current times to the imagination of family
as a monolithic institution, a benign space where activities of production,
reproduction, nurturance and socialization are converged in non-overlapping
and non-hierarchical ways. Changes in a variety of factors in the demographic,
psychological, social and economic spheres have made it possible for
individuals to engage in these activities independently of the institution of
family. Revolutionary developments in media and technology have mediated
these changes and modified personal and intra-family interactions. The larger
question is whether new media and communication tend to destabilize
family ties by widening the gap between generations as feared by some, or
they help reconfigure the family space in ways that could be transformative
and empowering.
20

Cyberbullying typically refers to intentional, targeted and repeated threatening,
harassment, humiliation or embarrassment of a child or adolescent by another child
or teen for by means of cellular phones or internet technologies such as e-mail,
texting, social networking sites, or instant messaging. Cyber harassment and cyber
stalking typically refer to the same actions when they involve adults” (Luxton et
al., 2012).

21

Harding, Andrew (2004), ‘Japan’s Internet Suicide Clubs’, http://news.bbc.co.uk/
2/hi/programmes/newsnight/4071805.stm, 7 December; Samuels, David, ‘Let’s
Die Together: Why is Anonymous Group Suicide So Popular in Japan? The Atlantic,
May, http://www.theatlantic.com/magazine/archive/2007/05/let-s-die-together/
305776/ (both accessed 1 February 2016).

16

References
Accenture (2014).Accenture communication, media and technology digital consumer survey
2014: survey results.
Adolf, Marian and Dennis Deicke (2015). ‘New modes of integration: Individuality
and sociality in digital networks’. First Monday., 20 (1). Retrieved from
http://firstmonday.org/ojs/index.php/fm/article/view/5495
Barker, Kris (2007, July 1). ‘Sex, soap and social change – The sabido
methodology’.Aidslink, 104.
Bijapurkar, Rama (2014). A Never-before world: tracking the evolution of consumer India.
United Kingdom: Penguin.
Brenner, Neil and Nik Theodore (2002).‘Cities and the geographies of “actually existing
neo-liberalism”’.Antipode.34 (3), pp. 349–379.
Butcher, Melissa (2003). Transnational television, cultural identity and change: When STAR
came to India. New Delhi: Sage.
Castells, Manual (2001).The rise of network society. Oxford: Blackwell Publishers.
Cullity, Jocelyn (2002).‘The global desi: Cultural nationalism on MTV India’. Journal
of Communication Inquiry, 26 (40), pp.408-425.
Derne, Steve (2005), ‘The (limited) effect of cultural globalization in India: Implications
for culture theory’, Poetics, 33, pp. 33-47.
Deshpande, Satish (2009, October), ‘The moral meanings of majorities’.Seminar, 602.
Retrieved from http://www.india-seminar.com/2009/602/602_satish_deshpande.htm.
Franzen, Axel (2009). ‘Social capital and the new communication technologies’. In
James Everett Katz (Ed.) Machines that become us: The social context of personal
communication technology. New Jersey: Transaction Publishers.
Gergen, Kenneth J. (2002). The challenge of absent presence. In James E. Katz and Mark
Aakhus (Eds.), Perpetual contact: Mobile communication, private talk, public performance.
Cambridge: Cambridge University Press.
Haythornthwaite, Caroline (2002). ‘Strong, weak, and latent ties and the impact of new
media’. The Information Society, 18, pp.385–401.
Haythornthwaite, Caroline (2005).‘Social networks and internet connectivity effects’.
Information, Communication and Society, 8 (2), pp. 125–147.

17

Hinduja, Sameer and Justin W. Patchin (2010).‘Cyberbullying and suicide’,
Cyberbullying Research Summary. Retrieved from http://www.cyberbullying.org/
cyberbullying_and_suicide_research_fact_sheet.pdf.
Hunt, Arthur (1997, December). ‘’Moral panic’ and moral language in the media’.The
British Journal of Sociology. 48 (4), pp. 629-648.
Indo-Asian News Service (2015, February 4). ‘Beware social media addiction can cause
FOMO’. The Indian Express (Delhi), Retrieved from http://indianexpress.com/
Jensen, Robert and Emily Oster (2007). ‘The power of TV: Cable television and
women’s status in India’. NBER Working Paper 13305, National Bureau of Economic
Research, Cambridge, Massachusetts.
Johnson, Kirk (2000). ‘Media and social change: The modernizing influences of
television in modern India’. Media, Culture and Society, 23, pp. 147-169.
Kannabiran, K. (2006). Three-dimensional family: Remapping a multidisciplinary
approach to family studies. Economic and Political Weekly, 41 (42), pp. 4427-4433.
Kapur, Devesh and Milan Vaishnav (2014, December 14), ‘Being middle class in
India’. The Hindu.Retrieved from http://www.thehindu.com.
Katz, James. E. and Aspden, P. (1997).‘A nation of strangers?’.Communications of the
ACM, 40 (12), pp.81-86.
Kraut, Robert, Michael Patterson, Vicki Lundmark, Sara Kiesler, TridasMukopadhyay,
and William Scherlis (1998). ‘Internet paradox a social technology that reduces
social involvement and psychological well-being?’. American Psychologist, 53 (9),
pp. 1017-1031.
Kumar, Shanti (2008). ‘Innovation, imitation and hybridity in Indian television’. In
Gary R. Edgerton and Brian G. Rose (Eds.), Thinking outside the box: A contemporary
television genre reader. Lexington, Kentucky: The University Press of Kentucky.
Livingstone, Sonia (2009). Children and the Internet: Great expectations, Challenging
Realities.Cambridge: Polity Press.
Luxton, David D., Jennifer D. June, and Jonathan M. Fairall (2012). ‘Social media and
suicide: A public health perspective’. American Journal of Public Health, 102, (Suppl 2),
pp. S195–S200.
Madianou, Mirca and Daniel Miller (2012).Migration and new media: Transnational
families and polymedia. New York, NY: Routledge.

18

Mankekar, Purnima (1999). Screening culture, viewing politics: An ethnography of television,
womanhood, and nation in postcolonial India. Durham, N.C.: Duke University Press.
Mesch, Gustavo S. (2009). ‘The Internet and youth culture’.The Hedgehog Review,
Spring, pp. 50-60.
Meyrowitz, Joshua (1985). No sense of place: The impact of electronic media on social
behavior. New York/Oxford: Oxford University Press.
Mooij, Jos and Stephanie Tawa Lama-Rewal (2009). ‘Class in metropolitan India: The
rise of the middle classes’. In JoëlRuet and StéphanieTawa Lama-Rewal (Eds.).Governing
India’s metropolises: Case studies of four cities.New Delhi: Routledge.
Munshi, Shoma (2010). Prime time soap operas on Indian television. New Delhi: Routledge.
Nair, S. (2008, June). Why do Indian TV homes prefer to be single? afaqs!, Retrieved
from http://www.afaqs.com.
Nayak, Debendra Kumar and Rabi Narayan Behera (2014).‘Changing household size
in India: an inter-state comparison’.Transactions, 36 (1), pp.1-18.
O’Keeffe, Gwenn Schurgin, Kathleen Clarke-Pearson and Council on Communications
and Media (2011). ‘Clinical report—The impact of social media on children,
adolescents, and families’. Retrieved from http://pediatrics.aappublications.org/
content/127/4/800.
Ramkumar, P. (2015, October 20). ‘Social media affecting relationships: Experts’. The
Times of India (Coimbatore).
Sonawat, Reeta (2001, May-August). ‘Understanding families in India: A reflection of
societal changes’.Psicologia: Teoria e Pesquisa, 17 (2), pp. 177-186.
Singh, Yogendra (2012). ‘Modernization and its contradictions: Contemporary social
changes in India’. Polish Sociological Review, 2 (178), pp. 151-166.
Sundaram, Ravi (2004, Januray). Uncanny networks: Pirate, urban and new
globalisation. Economic and Political Weekly, 39 (1), pp. 64-71
Tata Consultancy Services (2015).TCS GenY Survey 2014-15.TCS.
Turkle, Sherry (2011). Alone together: Why we expect more from technology and less
from each other?. New York: Basic Books
Uberoi, Patricia (2004). ‘The family in India’.In Veena Das (Ed.).Handbook of Indian
Sociology. New Delhi: Oxford University Press.

19

THE GIDR WORKING PAPER SERIES (No. 185 onwards)
185*.

Keshab Das and Aswini Kumar Mishra, “Horizontal Equity and the Thirteenth
Finance Commission: Issues and Ponderables”, July 2008. Rs. 35.

186*.

Jeemol Unni, “Are Gender Differentials in Educational Capabilities Mediated
through Institutions of Caste and Religion in India?”, September 2008.
Rs. 40.

187*.

Amita Shah and Sajitha O. G. , “Poverty and Livelihood among Tribals in
Gujarat: Status, Opportunities, and Strategies”, October 2008. Rs. 45.

188*.

S. Visalakshi, “Role of Critical Infrastructure and incentives in the Commercialisation of Biotechnology in India: An Analysis”, November 2008. Rs. 40.

189.

P. K. Viswanathan, “Co-operatives and Collective Action: Case of a Rubber
Grower Co-operative in East Garo Hills in Meghalaya, North East India”,
December 2008. Rs. 40.

190*.

Suma Scaria, “Looking Beyond Literacy: Disparities in Levels of and Access
to Education in a Kerala Village”, January 2009. Rs. 35.

191.

Keshab Das, “Agency and Access under Decentralised Governance: Water
Supply and Sanitation in Kolkata City”, February 2009. Rs. 35.

192.

Shiddalingaswami Hanagodimath, “Economic Reforms and Expenditure on
Health in India”, March 2009. Rs. 35.

193.

Amita Shah and Sunny Jose, “Asset Creation and Local Economy under
NREGS: Scope and Challenges”, April 2009. Rs. 40.

194*.

Jeemol Unni and Suma Scaria, “Governance Structure and Labour Market
Outcomes in Garment Embellishment Chains”, July 2009. Rs. 35.

195.

Tara S. Nair, Jan Postmus and Rachayeeta Pradhan, “Social Responsibility of
Indian Microfinance: A Critical Review”, December 2009. Rs. 35.

196.

Jharna Pathak, “Does the Method of System of Rice Intensification (SRI)
Outperform Conventional System? A Case Study of Gujarat”, January 2010.
Rs. 35.

197*.

Keshab Das and K. J. Joseph, “On Learning, Innovation and Competence
Building in India’s SMEs: Challenges Ahead”, February 2010. Rs. 45.

20

198*.

N. Lalitha and P. K. Viswanathan, “Pesticide Applications in Bt Cotton
Farms: Issues Relating to Environment and Non-Tariff Barriers”, March 2010.
Rs. 35.

199*.

Cassandra Sweet and Keshab Das, “Institutional and Procedural Challenges
to Generic Production in India: Antiretrovirals in Focus”, October 2010.
Rs. 35.

200.

Itishree Pattnaik, “Analysis of Agricultural Performance in Andhra Pradesh
and Orissa: 1960-61 to 2005-06”, March 2011. Rs. 35.

201*.

Rudra N. Mishra and Udaya S. Mishra, “Assessing Characteristic Differential
in Dichotomous Outcomes: A Case of Child Undernourishment”, April 2011.
Rs. 35.

202*.

P. K. Viswanathan, “Will Neoliberal Policies Resolve Water Sector
Dilemmas? Learnings from Maharashtra and Gujarat”, May 2011. Rs. 45.

203*.

Jharna Pathak, “Agroforestry in Tribal Areas of Gujarat: Move towards
Sustainable Agriculture?”, June 2011. Rs. 45.

204*.

Madhusudan Bandi, “The Telangana Turmoil: Apprehensions and Hope”,
August 2011. Rs. 30.

205*.

Tara S. Nair, “Two Decades of Indian Microfinance: Trajectory and
Transformation”, September 2011. Rs. 40.

206.

Biplab Dhak and Amita Shah, “International Migration from Gujarat: An
Exploratory Analysis”, September 2011, Rs. 35.

207*

Anil Gumber, Biplab Dhak and N. Lalitha, “Declining Free Healthcare and
Rising Treatment Costs in India: Analysis of National Sample Surveys,
1986-2004”, October 2011, Rs. 40.

208*

Tara S. Nair, “Power to Women through Financial Services: Revisiting the
Microfinance Promise”, November 2011, Rs. 30.

209*

N. Lalitha, “Protecting IPRs of Siddha Practitioners through People’s
Biodiversity Register”, December 2011, Rs. 35.

210*

Amita Shah, Dipak Nandani and Hasmukh Joshi, “Marginalisation or
Mainstreaming? Evidence from Special Economic Zones in Gujarat”,
July 2012, Rs. 45.

21

211*

P. K. Viswanathan, “Rationalisation of Agriculture in Kerala and its
Implications for Natural Environment, Agro-Ecosystems and Livelihoods”,
September 2012, Rs. 40.

212

Keshab Das, “Situating Labour in the Global Production Network Debate:
As if the ‘South’ Mattered”, December 2012, Rs. 40.

213*

Jaya Prakash Pradhan and Keshab Das, “Determinants of Regional Patterns
of Manufacturing Exports: Indian Firms since the Mid-1990s”, January 2013,
Rs. 40.

214*

Madhusudan Bandi, “A Review of Decentralisation in India with Particular
Reference to PRIs in Gujarat”, February 2013, Rs. 30.

215

Madhusudan Bandi, “Samras in the Context of Gujarat Gram Panchayats: A
Threat to the Idea of Democracy?”, March 2013, Rs. 30.

216*

P. K. Viswanathan and Amita Shah, “Has Indian Plantation Sector Weathered
the Crisis? A Critical Assessment of Tea Plantation Industry in the Postreforms Context”, April 2013, Rs. 40.

217

Keshab Das, “Developing Regional Value Chains in South Asian Leather
Clusters: Issues, Options and an Indian Case”, May 2013, Rs. 45.

218*.

Chandra Sekhar Bahinipati, “Determinants of Farm-Level Adaptation
Diversity to Cyclone and Flood: Insights from a Farm Household-Level
Survey in Eastern India’, August 2013, Rs. 40.

219*.

Chandra Sekhar Bahinipati and L. Venkatachalam, “Determinants of Farm
level Adaptation Practices to Climate Extremes: A Case Study from Odisha,
India”, December 2013, Rs. 40.

220*.

Tara S. Nair, Milind Sathye, Muni Perumal, Craig Applegate and Suneeta
Sathye, “Regulating Microfinance through Codes of Conduct: A Critical
Review of the Indian Experience”, March 2014, Rs. 45.

221*.

Keshab Das, “The Sector Reforms Process in Rural Drinking Water and
Sanitation: A Review of the Role of WASMO in Gujarat”, August 2014,
Rs. 100.

222.

Itishree Pattnaik, Amita Shah, “Trend in Agricultural Growth and Decompo
sition of Crop Output in Gujarat: A Recent Evidence”, September 2014.
Rs. 100.

22

223*.

Madhusudan Bandi, P. K. Viswanathan, “Forest Governance Sustainability
in India: Determinants and Challenges”, October 2014. Rs. 100.

224*.

Jharna Pathak, “Class Gains in Fisheries Management Problems and Prospects”,
December 2014. Rs. 100.

225*.

Keshab Das, “Provisioning Drinking Water in Gujarat’s Tribal Areas:
An Assessment”, February 2015, Rs. 100.

226.

Chandra Sekhar Bahinipati and Unmesh Patnaik, “Climate Change Economics:
A Review on Theoretical Understanding and Controversies”, April 2015.
Rs. 100.

227*.

Keshab Das, “Institutional Constraints to Innovation: Artisan Clusters in
Rural India”, June 2015. Rs. 100.

228*.

N. Lalitha and Amrita Ghatak, “Occupational Health among Workers in the
Informal Sector in India”, September 2015. Rs. 100.

229*.

Leela Visaria and Rudra N. Mishra, “Health Training Programme for
Adolescent Girls: Lessons from India’s NGO Initiative”, October 2015.
Rs. 100.

230.

Tara Nair and Keshab Das, “Financing the MSME Sector in India: Approaches,
Challenges and Options”, December 2015. (IP)

231.

Chandra Sekhar Bahinipati and P.K. Viswanathan, “Role of Policies and
Institutions in the Diffusion of Micro Irrigation in Gujarat, Western India”,
February 2016.

232.

Keshab Das and Hastimal Sagara, “State and the IT Industry in India: A
Policy Critique”, March 2016. Rs. 100.

* Also published elsewhere

IP In print

23

